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 Compelling Reasons 
to Exhibit

 Interact with buyers face-to-face
in person events are still considered best 
for lead generation and branding.

  Increase visibility and name recognition
Showcase new products and services.

  Shows Accelerate the Buying Process
attendees can compare products.

  your competition will be there
Your company should be among the 
prestigious group of exhibitors.

 Why AIHce?
 Exposure to the latest oEHS information

OeHS professionals view aiHce as the leading 
source of information on new technologies.

 AIHce Education and Networking
attendees rate networking and continuing 
education as top reasons to attend aiHce.

 AIHce Conference 
Sponsors
Founded in 1939, aiHa is the premier association for 
occupational and environmental health and safety 
professionals. aiHa’s 10,000 members play a crucial 
role on the front line of worker health and safety every 
day. members represent a cross-section of industry, 
private business, labor, government, and academia.

aCgiH® is a 4,000 member organization and community 
of professionals that advances worker health and 
safety through education and the development and 
dissemination of scientifi c and technical knowledge.

aiHce is the pre-eminent event for senior managers 
and technicians working in the fi elds of occupational 
and environmental health and safety.

 For an up-to-date 
fl oor plan, visit 
aihce2012.org/expo 

AIHce 2012
Redefi ning Our Future
Exhibit at AIHce 2012 in Indianapolis to market your product or service to 
5,000 OEHS professionals who purchase equipment and services to protect 
their workers. Over 90% of AIHce attendees infl uence purchasing decisions.

AIHA® is your connection to buyers of OEHS products and services. AIHce 
attracts OEHS professionals that are industrial hygienists, EHS specialists, 
safety professionals, risk management professionals and others who are 
responsible for safety, health and the environment at their organization.

aihce2012.org

Redefi ning Our Future



Reach Qualified Buyers of 
OEHS Products & Services
Attendees by Title:

Attendee Purchasing Power:

INDUSTRIES REPRESENTED at AIHce:

	� Aerospace

	� Agriculture

	� Construction

	� Engineering

	� Education

	� Federal, State, and 
Local Governments

	� Healthcare

	� Insurance

	� Laboratories

	� Manufacturing

	� Military

	� Mining

	� Petrochemical

	� Pharmaceutical

	� Transportation

	� Utilities

47%	 Industrial 
	 Hygienists

21%	 OEHS
	 Professionals

14%	 Other

3%	 Risk Management
	 Specialists

7%	 Safety
	 Professionals

8%	 EHS
	 Specialists

47%	 Recommend
	 Products & Services

24%	 Give Final
	 Approval

 4%	 No Role

25%	 Identifies
	 Purchases

Products & Services  
ATTENDEES are looking for:

	 Aerosol technology 

	 Asbestos abatement 

	 Bioaerosol 

	� Biological  
monitoring 

	 Biosafety

	� Communication/
training

	� Computer  
applications

	� Confined space

	� Construction

	� Consulting

	� Education/Training

	� Emergency response

	� Environmental

	� Environmental 
consulting

	� Ergonomics

	� Health & Safety 
Products

	� Hazardous waste 
management

	� Hearing conservation

	� Indoor air quality

	� Industrial hygiene 
consulting

	� Insurance

	� Ionizing and 
nonionizing radiation

	� Laboratory equipment

	� Laboratory safety and 
health

	� Laboratory services

	� Lead and lead 
abatement

	� Legal services

	� Management 
consulting

	� Mold remediation

	� Noise abatement

	� Occupational 
epidemiology

	� Occupational health 
consulting

	� Product health and 
safety

	� Protective clothing/
gloves/eyewear

	� Respiratory 
Protection

	� Risk exposure 
assessment

	� Safety

	� Sampling, analytical 
equipment

	� Toxicology

Reserve your  
space today! 

Please call the Expo Manager at  
703-846-0748 or email clacey@aiha.org  

if you need further information.



tRAFFIC BUILdINg ACtIVItIES IN tHE ExPo

 Daily non-Compete expo time

 monday Welcome reception

 Daily Prize Drawings

 technical and graduate Posters

 message & Cyber Centers

 Show Floor Lounges to relax and network

 Daily Lunch Discussions

 aiHa® and aCgiH® booths

 expo theater

PRoMotIoN tHAt gEtS 
AttENdEES to AIHce

  targeted marketing campaign reaching aiHa® 
and aCgiH® members and outside prospects 
from select lists

 email promotions to targeted prospects

  Promotion through exhibiting at industry 
trade shows

  advertising, articles, and exhibitor listings 
in top industry publications, including 
The Synergist and Journal of Occupational 
and Environmental Health

  Collaboration with counterpart organizations

  Social media

ExHIBIt PACkAgE INCLUdES

  Standard draped back wall, side rails 
and identifi cation sign

 Free expo Only registration for exhibitor guests

  Free booth personnel badges and registration 
allotment for exhibitors booking through 
aiHce housing*

 Preferred function space

 Use of exhibitor lounge during show hours

 early sign up for aiHce 2013 – montreal, Quebec

 Sponsorship Opportunities

PLUS…

  Free pre – show and post show mailing lists 
for exhibitors who book all personnel through 
aiHce housing (a $1040 value)

  Free Company listing in the aiHce Final 
Program (reservation form must be received 
by april 1, 2012)

  Free listing on aiHce virtual expo before 
and after the show

  Opportunity to distribute press packets 
through the onsite press room

  Free listing in aiHa annual Buyers guide, 
distributed to all aiHa® members

 Proven Traffi c Builders 
Bring Attendees to the Expo

Expo theater 
exhibitor 

product demos
aiHce 2012 exhibitors are offered the 

opportunity to demo their products to attendees 
in a theater in the expo. Presentations should 

be physical demonstrations of equipment, 
instrumentation, etc. aiHce looks for exhibitors 
to teach attendees a new skill or application, 
or show how a product can solve a problem. 
an invitation to exhibitors will be sent in early 

January and selections will be made from 
applications received by January 31.

*  Exhibitors using AIHce contracted hotels and booking through 
AIHce Housing Bureau will receive an unlimited number of booth 
personnel badges and an allotment of full conference badges 
based on booth size (2 for 10-10 booth, 3 for 10-20 booth, and 
4 for 300+ square feet). A $100 registration fee per badge will 
apply if hotel room is not booked through AIHce Housing.
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WEB & SoFtWARE SHoWCASE

if your product or service involves marketing computer-
based mSDS, compliance management, iSO, OSHa 
environmental auditing, risk management, training, da-
tabases, CD-rOm, or any other Web or computer software 
products and services, you’ll want to display its capabili-
ties here. Contact Caroline Lacey at 703-846-0748 or 
clacey@aiha.org for details and availability. Space is limited.

oRgANIZAtIoNAL MEMBERSHIP IN AIHA

establish professional networks with organization member-
ship in aiHa. not only can you reach more OeHS profes-
sionals, but you also get exclusive benefi ts like discounts 
on your booth space, aiHce registration, and much more. 

add your name to the prestigious group of aiHa 
organizational members and show your support by joining 
aiHa. For more information, contact aiHa at 703-849-8888.

 Increase Industry Awareness 
and Enhance Corporate Identity
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Contact Ben Ledyard at 410-584-1954 or bledyard@networkmediapartners.com for details.

 Additional Ways to Distinguish Your Company 

Exhibitor Information: Exhibitors are responsible for all aspects of shipment. A designated General Services Contractor handles all freight, freight labor and freight 
equipment at show site. Drayage is a roundtrip service. Empty containers will be stored during the Show and returned at Show closing. Exhibitors may “hand carry” 
material provided they do not use material handling equipment to assist them. When exhibitors choose to “hand carry” material, they may not be permitted access 
to the loading dock/freight door areas, but can utilize entry through the front entrance to the exhibit hall. Hand-carried is defi ned as small cartons, packages or 
portable laptop computers that usually weigh less than 30 lbs. Further information is available in the Exhibitor Service Kit or contact AIHA at 703-846-0748.

NEW! PLAtINUM & goLd 
SPoNSoRSHIP PACkAgES

aiHa has worked with existing sponsors to create new 
Platinum and gold Sponsorship Packages that will increase 
your exposure to and access to attendees like never 
before. Platinum and gold Sponsorship Packages include 
sponsorship of a premier event/item in indianapolis, plus 
the opportunity for an expo theater Demo Presentation, 
Program advertising, Signage with Qr Codes, presence on 
aiHce2012.org, spotlight on aiHa Safe and Sound (radio), 
Dedicated email to attendees and much more.

PoPULAR SPoNSoRSHIPS AVAILABLE

 aiHce On Demand

 Conference mobile app

 expo Card

 expo theater

 general & Opening Sessions

 aisle & Standing Signs

 PDCs – Support & recognition

 Cyber/message Centers

FINAL PRogRAM AdVERtISINg*

reach nearly 6,000 participants in indianapolis 
with this often-used reference tool, offering 
attendees and media complete information 
about the education program and expo.

AIHce2012.org AdVERtISINg 

Capture the attention of attendees as they 
explore the education program, expo Hall, 
and register for their trip to indianapolis. 
Put your company on their short list of 
companies to visit in the expo.

AIHce EMAIL SPoNSoRSHIP

Sponsor the offi cial AIHce Email Notifi cation 
to reach over 8,000 members, past 
attendees and prospective attendees.

* AIHce NOTE: The Synergist and AIHce Final Program are the only two 
magazines offi cially associated with and being distributed at AIHce. 
Please use caution as you secure media space for 2012.



 AIHce 2010 & 2011 Exhibitors

3e Company

3m

a&B Labs

aBet, inc.

aCgiH®

actio Corporation

advanced Calibration Designs

aerobiology Laboratory 
associates, inc.

affygility Solutions

aiHa®

AIHA Profi ciency Analytical 
testing Programs, LLC

aiHa registry Programs, LLC

air Force recruiting Services

air Quality Sciences

air Systems international

air techniques international

air technology Solutions of 
Delaware LLC

air toxics Ltd.

airClean Systems

airLab

alimed

alliant

allOne Health

aLS Laboratory group 
(formerly DataChem 
Laboratories, inc.)

ameC

american Biological Safety 
association

american Board of industrial 
Hygiene

american Heart association

american Society of Safety 
engineers

analytics Corporation

a-Product Select inc. DBa all 
Health Seekers

Argus Pacifi c

argus-Hazco

arizona instrument, LLC

art Corporate Solutions, inc.

ashtead technology

assay technology, inc./at 
Labs/miller nelson (mnr)

association of environmental 
Health academic Programs 
(aeHaP)

austin Pure air

Baseline-mOCOn

BeaC

Bgi instruments

Bios international Corporation

Board of Certifi ed Safety 
Professionals (BCSP)

Bowen eHS, inc.

Bruel & kjaer

Brush Wellman inc.

Bullard

BUreaU veritaS nOrtH 
ameriCa, inC.

BW technologies by 
Honeywell

Canadian registration Board 
of Occupational Hygienists 
(CrBOH)

CaSeLLa USa

CCOHS

CDC/niOSH

Center for research 
on Occupational & 
environmental toxicology 
(CrOet) at OHSU

Center for toxicology and 
environmental Health, LLC

CET Board of Certifi cation/
neSHta

ChemSW, inc.

ChemWatch na

Clement Communications

Clemex

Clothes Cleaning System, LLC

Colden Corporation

Colorado Safety association

Columbia analytical Services, 
inc.

Columbia Southern University

Complete equity markets, inc.

Compliance Solutions

Compur monitors, inc.

Concentra inc.

Contour Design inc.

CPLab Safety

Critical environment 
technologies Canada inc.

Crowcon Detection 
instruments, Ltd.

CUnY School of Public Health 
at Hunter College

Dade moeller

Dakota Software Corporation

Datachem Software, inc.

DCm Clean-air Products, inc.

DeB

Decagon Devices

Defense Health Services 
System

Draeger Safety inc.

DuPont

e.a.r., inc.

earthShift LLC

edge eyewear

eFt Holdings, inc.

eHS today

elsevier

emilcott

emLab P&k

emSL analytical, inc.

enablon

enmet Corporation

entech instruments, inc.

environics USa

environmentalreports

ergogenesis LLC

erLaB, inc.

erSi

eSC Services, inc.

eSiS, inc. - Health, Safety & 
environmental Services

euro Safety & Health

examinetics, inc.

exPub/eBSCO

Fabenco, inc.

Factory Direct Safety and 
environmental inc.

Fiberlock technologies, inc.

Flow Sciences, inc.

Forensic analytical 
Laboratories, inc.

Freeport-mcmoran Copper 
and gold inc.

galson Laboratories

gas Clip technologies

gasmet technologies inc.

gastec Corporation

geotech environmental 
equipment, inc.

gfg instrumentation, inc.

golder associates inc.

graS Sound & vibration

grayWolf Sensing Solutions

grimm technologies, inc.

Hays Affi nity Solutions

Health Conservation, inc. 
(HCi)

Health Physics Society

Hellman & associates, inc.

HnU PiD analyzers LLC

Honeywell/north by 
Honeywell

HUD Offi ce of Healthy Homes 
and Lead Hazard Control

iCU - a total Safety Company

iHi environmental

iHS

iLC Dover

indoor Biotechnologies, inc.

industrial Hygiene news/
rimbach Publishing

industrial Safety & Hygiene 
news

Industrial Scientifi c 
Corporation

insights & research

interactive Safety Products, 
inc.

international Safety Systems, 
inc.

iOn Science americas LLC

JLg industries, inc.
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Johns Hopkins Bloomberg 
School of Public Health

Johns manville industrial 
Hygiene Labs

kanomax USa, inc.

kinetics noise Control

kitagawa america, LLC

kmi

knorr associates inc.

Lab Safety Supply

Labconco Corp.

Larson Davis

Liberty mutual insurance Co.

marathon Oil Company

masimo

materion Corporation

medgate, inc.

medtox Laboratories

meinhard glass Products

mercury instruments USa

met One instruments, inc.

mettler-toledo, inc.

midori anzen Co. Ltd.

moldex-metric, inc.

morphix technologies

mSa

mSDSonline

mSDSpro LLC

mycometer, inc.

narDa Safety test Solutions

national Hearing 
Conservation association

national Jewish Health

national Library of medicine

national Safety Council

neSHta/Cet Board of 
Certifi cation

nextteq, LLC

nFC Specialist Products Ltd.

Nilfi sk CFM

niOSH

niOSH/erC/Ce

noble Canary - mobile apps 
for iH

norlab Calibration gases

northrop grumman 
Corporation

novare technology “Seer 
Solution Specialist”

nuaire, inc.

nvL Laboratories, inc.

Occupational Health & Safety 
magazine

Occupational Safety & Health 
administration (OSHa)

OHD

Ohio Lumex Company

Olympus innov-x

Open range Software

OptoSense LLC

Oregon OSHa

Particle measuring Systems

PathCon Laboratories

Phonak LLC

Photovac, inc.

PiCS

Pinta acoustic, inc.

Portagas, inc.

Prism analytical technologies, 
inc. (Pati)

ProcessmaP Corporation

Protective industrial Products, 
inc.

Purdue University

PureSafety

QLaB

Quantem Laboratories, LLC.

Quest technologies, a 3m 
company

rae Systems

raeco rents

red Wing Brands of america

redshift technologies, inc.

rightanswer.com

rivo Software Limited

rJ Lee group, inc.

rki instruments

rmCOeH - University of Utah

rmD instruments

rti international

S.e. international, inc.

Safetec

Safeware, inc.

Sanair technologies 
Laboratory, inc.

SaP america

Savannah river nuclear 
Solutions, LLC, accredited 
Laboratory

Schneider Laboratories, inc.

Scientifi c Analytical Institute, 
inc.

Scott Safety

Sensidyne, LP

Showa Best glove, inc.

Silvent north america

SiteHawk

SkC

Solutions northwest

Spiramid, LLC

Sporometrics inc.

Supelco/Sigma-aldrich

t k group

taylor & Francis

techniData america

testamerica Laboratories, 
inc.

the ergonomics Center

the University of aL at 
Birmingham - Deep South 
erC

the University of Findlay

therm Omega tech, inc.

Thermo Scientifi c - Air Quality 
instruments & niton 
analyzers

tiger-vac inc. (USa)

Tisch Scientifi c

total Safety U.S., inc.

transamerica retirement 
management

travelers Laboratory

trP - technical response 
Planning Corp.

trS-environmental

tSi, inc.

tulane University - CaePH

U.S. Dept. of Housing and 
Urban Development: Offi ce 
of Healthy Homes and Lead 
Hazard Control

U.S. Public Health Service

UCLa environmental Health 
Sciences Dept/School of 
Public Health

Uniphos envirotronic Pvt. Ltd.

Univ. of illinois/great Lakes 
Centers for Occupational 
& environmental Safety & 
Health

University of California, 
Berkeley -School of Public 
Health

University of Cincinnati 
environmental and 
Occupational Hygiene

University of michigan COHSe

University of South Florida 
College of Public Health, 
Sunshine erC

University of toledo 
Department of Public 
Health & Preventive 
medicine

University of Washington 
- environmental & 
Occupational Health 
Sciences

US navy recruiting

viCi metronics, inc.

vital technologies, inc.

voluntary Protection 
Programs Participants’ 
association, inc. (vPPPa)

Walsh environmental 
Scientists and engineers, 
LLC

Warwick mills - turtleSkin

Wiley-vCH

WorkCare, inc.

Working Concepts, inc.

zefon international
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For more information on Indianapolis ,  v is it 

www.vis it indy.com 

Organization Name: _________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Representative to Receive Exhibit Materials
Name: ____________________________________________________________________________________________________________________  Title:  ___________________________________________________________________________________________________________________________

Address:__________________________________________________________________________________________________________________  City:________________________________________________________  St./Prov.:__________________  Zip/P.C.:_ _____________________

Phone: _ __________________________________________________________________________   Fax:_ _______________________________________________________________________________  E-mail:_________________________________________________________________________

Placement Considerations — We prefer the following locations (indicate choice by booth number).
First Choice: _ __________________________________________________________________   Second Choice: _______________________________________________________________  Third Choice: _______________________________________________________________

Please locate in Web & Software Showcase if possible       5  yes       5  no	

List three companies you would prefer to be near to or away from and we will try to accommodate your requests.

Near to: 	  1. _______________________________________________________________________  2. _______________________________________________________________________  3. __________________________________________________________________

Separated from: 	  1. _______________________________________________________________________  2. _______________________________________________________________________  3. __________________________________________________________________

Program/Virtual Expo Listing Information:
Address: _________________________________________________________________________________________________________________  City: _______________________________________________________  St./Prov.: _ ________________  Zip/P.C.: ______________________

Telephone Number: _________________________________________________________   Web Site http://_ _____________________________________________________________  Sales E-mail: _______________________________________________________________

Products/services to be exhibited (limit to 25 words, maximum): ____________________________________________________________________________________________________________________________________________________________________	

__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________	

__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Check Product Category — Maximum 10 Categories
____ Aerosol Technology
____ Asbestos & Dust Abatement
____ Associations
____ Biological Monitoring
____ Biosafety
____ Communications/Telecommunications
____ Computer Applications
____ Confined Space
____ Education/Training
____ EHS Regulatory Compliance
____ Emergency Response Planning
____ Environmental Consulting
____ Environmental Products/Services

____ Ergonomics
____ Flowmeter
____ Gas Detection
____ Government Agencies
____ Hazardous Waste
____ Hearing Conservation
____ Heat Stress
____ Industrial Hygiene Consulting
____ Indoor Air Quality
____ Labels & Signs
____ Laboratory Health & Safety Products
____ Laboratory Services/Consulting
____ Lead Abatement

____ Legal Services
____ Management Consulting
____ Mobile Health Testing
____ Mold Detection/Remediation
____ MSDS
____ Occupational Epidemiology
____ Occupational Health Consulting
____ Product Health and Safety
____ Protective Clothing
____ Protective Eyeware
____ Protective Gloves
____ Protective Wash/Skin Protection
____ Publications/Trade Magazines

____ Radiation-Ionizing & Nonionizing
____ Rental & Repair of Equipment
____ Respiratory Protection
____ Risk and Exposure Assessment
____ Safety Products
____ �Sampling, Analytical, and  

Laboratory Equipment
____ Testing/Certification of Safety Products
____ Toxicology
____ Special Products & Services
	 ––––––––––––––––––––––––––––––––––––––––––––––––

	 ––––––––––––––––––––––––––––––––––––––––––––––––

	 ––––––––––––––––––––––––––––––––––––––––––––––––

I want to reserve:

__________________  10' x 10' booth(s) at $25.50 US per square foot	 $ ____________________________

Please indicate dimensions of island booths: ___________  x _____________

AIHA organizational* member discount, subtract $100..........   – $ ____________________________

You may pay this now, or 	To tal Due  $ ____________________________

50% Deposit (full payment required after Jan. 6, 2012)  ............ $ ____________________________

Payment:	 5  American Express	 5  Visa	 5  MasterCard

Card Holder’s Name: _____________________________________________________________________________________________

Card Number: _______________________________________________________________________________________________________

Signature: _______________________________________________________________   Exp. Date: ____________________________

We hereby make application to exhibit at the 2012 AIHce exposition in 
Indianapolis, IN, June 18-20, and agree to abide by the terms and conditions as 
set forth on the reverse side (or attached) to this application.

Signature: _____________________________________________________________________________________________________________

Title: _____________________________________________________________________________________________________________________

Date: ____________________________________________________________________________________________________________________

Please sign and return this form with your payment in 
U.S. funds (make payable to AIHA) to:

AIHA, Attn.: AIHce Exposition Manager,  
2700 Prosperity Ave., Suite 250, Fairfax, VA 22031 

+1-703-846-0748 * fax +1-703-207-3561

Would you like to be contacted regarding Web Banner Advertising opportunities on the Virtual Expo?       5  yes
Would you like to be contacted regarding Sponsorship opportunities?       5  yes

Booth Space Reservation — Please be sure to indicate the number of 10' x 10' booths needed.
A nonrefundable 50 percent deposit is required with this application. No reservations will be accepted without deposit or full payment.  
Applications submitted after January 6, 2012, must be accompanied by full payment.

* �Organizational membership is different from individual. Please check with AIHA at (703) 849-8888 to determine your membership status.

  Application for Exhibit Space
2012 American Industrial Hygiene Conference & Exposition
Indianapolis, Indiana * Exposition Dates: June 18, 19, 20

For AIHA Use Only

Date Received:____________________________________________   

CRM #:________________________   Check #: ________________

Amount:_______________________   Assigned: ________________



1.	� Applications and Eligibility — Application for booth space 
must be made on the printed form provided by the American 
Industrial Hygiene Association (AIHA), contain the information 
requested, and be executed by an individual who has authority 
to act for the applicant (exhibitor). Any such exhibitor/producer 
or supplier of equipment and other products or services whose 
proposed exhibit will enhance the purposes of the association, 
and facilitate those purposes, may apply for booth space. The 
association reserves the absolute right to reject any and all 
applications. By providing your phone, fax and e-mail, you are 
consenting to receive information from AIHA via any of these 
methods of communication.

2.	� Agreement to Conditions — The association’s acceptance 
of the application/contract constitutes an agreement of the 
parties to abide by the terms and conditions contained herein

3.	� Assignment of Space — Space assignment is determined 
by the applicant’s exposition attendance seniority, application 
date of receipt, identified competitor location and best space 
available, in that order. Seniority level increases by one point 
for each 10 by 10 booth each year an exhibitor displays at the 
exposition, one point for organizational member status and 
points for sponsorships

4.	�Pa yment — A nonrefundable deposit per exhibit booth (as 
stated on the application for exhibit space) must accompany 
each application. The balance must be paid within 30 days 
after exhibit space assignment. All applications must be 
accompanied by full payment after January 6, 2012

5.	�I nsurance — In all cases, exhibitors wishing to insure their 
goods must do so at their own expense. 

	�A ll exhibitors in the Expo are required to obtain Commercial 
General Liability (Public) insurance in the amount of 
$1,000,000 per occurrence and $2,000,000 aggregate. The 
American Industrial Hygiene Association shall be named as 
an additional insured on the exhibitors Commercial General 
Liability Insurance policy. Such insurance maintained by the 
exhibitor must be issued by an insurance company with an 
A.M. Best rating of A – IX or higher and shall include coverage 
of the indemnification obligations of the exhibitor under these 
rules and regulations. Each exhibitor is required to carry and 
must provide evidence of workers compensation insurance 
protecting employees in accordance with the laws of the 
state in which the exhibition is being held. Nothing in this 
paragraph shall limit the amount of liability an exhibitor may be 
responsible for. Proof of insurance is required 30 days out from 
show. 

6.	�B ooths — Standard booth equipment (back and side wall 
draping and identification sign) will be provided. If an exhibitor 
plans to install a completely constructed display of such a 
character that the exhibitor will not require or desire the use of 
standard booth equipment, no part thereof shall project as to 
obstruct the view of adjacent booths. Carpeting/floor covering 
is required in booth space. Please refer to complete AIHce 
display rules and regulations in the exhibitor service kit. 

7.	�F loor Plan — AIHce reserves the right to modify the plan 
to the extent necessary for the best interest of AIHce and the 
exposition. 

8.	�Ca re of Exhibit Space — The exhibitor must, at his expense, 
maintain and keep in good order his exhibit and the space for 
which he has contracted. 

9.	�P rotection of the Exhibit Facility — Nothing shall be 
posted on, or tacked, nailed, screwed, or otherwise attached 
to columns, walls, floors, or other parts of the convention hall 
exhibit area without permission of the association and the 
proper building authority. Packing, unpacking, and assembling 
of exhibits shall be done only in designated areas and in 
conformity with directions of the exhibit manager, the conven-
tion hall manager, or their assistants. 

10.	�Badges, Security and Staffing of Booth — Failure 
by exhibitors to reserve hotel rooms through official AIHce 
Housing may result in exhibitor badge fees. All representatives 
of exhibitor must prominently wear the official event badge at 
all times while in the AIHce Exposition Center and comply with 
all other badging and security requirements mandated by the 
conference. During event hours, exhibitor’s booth must at all 
times be staffed by a representative or employee of exhibitor. 
An exhibitor may require reasonable identification of anyone 
not wearing an official event badge. 

11.	�Installation and Dismantling — The specific requirements 
regarding the time for installation and dismantling of exhibits 
shall be supplied to each exhibitor for the AIHce. Such require-
ments shall be binding upon the exhibitor as though fully set up 
by 4:00 p.m., 06/17/2012. Space not occupied or set up by that 
time may be reassigned for other purposes by the association.

12.	�Default Occupancy — Any exhibitor failing to occupy space 
contracted for is not relieved of the obligation to pay for such 
space at the full rental price, and the association shall have 
the right to use such space as it sees fit to eliminate blank 
space in the exhibit hall, provided such booth space is not 
occupied by 4:00 p.m., 06/17/2012. 

13.	�Access to Displays — The association may from time to 
time promulgate such regulations governing hours of access 
to displays and eligibilities for admission thereto as may be 
found in its judgment to be most practicable

14.	�Personnel — Booth personnel, including demonstrators, re-
ceptionists, and models, are required to confine their activities 
within the exhibitor’s booth space. All exhibitors participating 
in the AIHce are expected to use special care whenever they 
deem it necessary to hire temporary help to assist in their 
exhibit or hospitality activities, so that personnel so selected 
by them will be of a caliber in keeping with the high standards 
of the exposition. Exhibitor must comply with all applicable 
federal, state, and local employment and tax laws

15.	�Use of Space — Exhibits shall be shown only in the official 
exhibit area as established by AIHce. Neither the exhibitors 
nor nonexhibitors shall be permitted to display articles, 
equipment, or information concerning services, or movies of 
such articles, equipment, or services in private suites or rooms 
during AIHce in accordance with prior agreements between 
the association and officials of hotels and the convention 
bureau. No exhibitor shall permit any other organization or its 
representatives to use the space allotted to him, nor shall he 
display articles not manufactured or normally sold by him. If 
an article of a nonexhibiting firm or business is required for 
the operation or display of an exhibitors wares, identification 
of such article shall be limited to the usual and regular 
nameplates, imprinting, or trademarks under which the article 
is sold in the regular course of business. 

16.	�Subletting — The exhibitor agrees not to assign, sublet or 
sublicense any part of the booth space. Only the name of the 
exhibitor which appears on the application for space/contract 
may be used to identify the leased booth space in the printed 
list of exhibitors at the exposition. 

17.	�Distribution of Printed Material, Etc. — The following 
practices are not permitted: a. Distribution of promotional 
material, samples, catalogs, pamphlets, or publicity except in 
the exhibitor’s space; b. Use of disruptive audio equipment; 
c. Use of golf carts or other vehicles to transport conferees 
from booths to seminar rooms; d. Use of noisy electrical 
or mechanical equipment; e. Wearing of unofficial badges, 
company name plates, etc., except in addition to official event 
badge; f. Entry into another exhibitor’s booth without permis-
sion of that exhibitor; g. Photographing or examining another 
exhibitor’s booth without permission of that exhibitor; h. Use 
of balloons; i. Demonstrations which create an interference 
with neighboring exhibits or with the normal traffic flow in 
the aisles; j. Demonstrations or activities which create a fire, 
safety, or health hazard; k. Any action, practice, or activity 
which violates any of the Display Rules and Regulations. 
Representatives of exhibitors may not misrepresent their 
identify, position, company, or contact information, nor provide 
false or misleading information to any other exhibitor. AIHce 
show management reserves the right to interrupt and prevent 
these practices. 

18.	�Policy on Selling — In order to stimulate interest in the 
health and safety industry in general, exhibitors shall be 
permitted to take orders for the sale of their products or 
services at the show provided that the products or services are 
substantially related to the health and safety industry. Exhibi-
tors may solicit visitors for sales or orders. The exhibitor shall 
be solely responsible for any federal, state, or local tax and or 
sales tax required to be collected or withheld on any purchase. 

19.	�Conflicting Meeting and Social Events — In the interest 
of the success of the entire AIHce, the exhibitor agrees not 
to extend invitations, call meetings, or otherwise encourage 
absence of members or exhibitors from the exposition hall 
during the official hours of AIHce. 

20.	�Cancellation or Relocation of Conference — In the 
event of cancellation or relocation of the AIHce due to circum-
stances within the association’s direct control, the liability of 
the association shall be limited to a refund of deposit fees paid 
to the association by the exhibitor. In the event the association 
has no control over the cancellation or relocation of AIHce, 
the association shall have no liability of any kind but may in its 
discretion refund any deposit fees paid by the exhibitor. 

21.	�Cancellation/Reduction-In-Size Request — Cancella-
tions/ Reductions must be made in writing to the Association. 
Cancellations/Reductions received on or before Dec. 10,  

2011, the Association will retain 25% of the purchase price of 
the booth space; all other fees will be returned. Cancellations/
Reductions received after Dec. 9, 2011 and before Feb. 10, 
2012, the Association will retain 50% of the purchase price of 
the booth space. After Feb 10, 2012, no refunds. 

22.	�The Association’s Right to Remove the Exhibitor’s 
Property — The association reserves the right to remove 
from the exposition hall premises any or all of the property of 
the exhibitor should AIHce be canceled or relocated or should 
the exhibitor violate any of the conditions of the exhibitors 
agreement or in an emergency. This right may be exercised 
without prior notice and without hearing. 

23.	�Violations of the Conditions — Any of the following 
actions by an exhibitor shall constitute a violation of the 
conditions of the exhibitor’s agreement: 

	 a.	 �Use of a display of equipment, products, or services which 
vary in any significant way from the description of the 
application for exhibit space. 

	 b.	 �Violation of any municipal, state, or federal laws, rules  
or regulations, including safety codes. 

	 c.	 �Failure to follow the procedures prescribed in sections  
1 through 21 and 24. 

	 d.	� Failure to remove property from the exposition hall upon 
cancellation or relocation of AIHce

24. Liability — 

	 a.	 �The association undertakes no duty to exercise care, nor 
does it assume any responsibility, for the protection and 
safety of the exhibitor, his officials, agents or employees, 
or for the protection of the property of the exhibitor or his 
representatives, or of property used in connection with 
the exhibit, from theft or damage or destruction by fire, 
accident, or other cause or for the failure of an individual 
to wear an event badge. Small and easily portable articles 
shall be properly secured or removed after exposition 
hours and placed in safekeeping by the exhibitor. Any 
protection exercised by the association shall be deemed 
purely gratuitous on its part and shall in no way be 
construed to make it liable for any loss or inconvenience 
suffered by the exhibitor. 

	 b.	 �The exhibitor agrees to indemnify and hold the association 
and its agents harmless from all such claims and from all 
claims or liability of any nature whatsoever arising from the 
activities of the exhibitor or any of his representatives or 
from the display or use of property of the exhibitor. 

	 c.	 �The association shall not be liable for any failure to deliver 
space to an exhibitor or for the loss of allotted space of an 
exhibitor, who has contracted for exhibit space under the 
terms of this agreement, if nondelivery is due to any one 
of the following causes: destruction of or damage to the 
building or the exhibit area by fire or act of God; terrorism, 
epidemics, acts of a public enemy; strikes; the authority of 
the law; or any cause beyond its control

25. Remedies — 

	 a.	 �General. In the event the exhibitor violates any of the 
conditions of the exhibitor’s agreement, the association 
reserves an absolute right to invoke either or both of the 
following remedies, which shall be in addition to, and not 
in lieu of, any other rights or remedies granted under this 
agreement or available under general contract law:  

	 	 1.	 �The association may order the exhibitor to remove his 
exhibit and personnel, or have them removed under 
the provisions of section 22. In these circumstances, 
no part of the exhibitor’s fees will be returned

	 	 2.	 �The association may refuse thereafter to enter into any 
agreement with the same or related signatory/exhibi-
tor to lease booth space at future AIHce sponsored by 
the association. 

	 b.	 �The association, in addition to all other remedies it is 
entitled to invoke under the terms of this agreement, may 
require the exhibitor to pay to the association, as liquidated 
damages, and not as penalty, an amount equal to 100% of 
the exhibitor’s fee where the signatory/exhibitor violates 
the restriction on selling set forth in section 18

26.	�Patent, Copyright, or Trade Secret — Exhibitor agrees to 
hold the association, conference and authority, their officers, 
directors, employees and agents, harmless from all loss, cost 
claims, causes or action, obligations, suits, damages, liability 
expenses, and costs including reasonable attorney’s fees arising 
from our out of any violation or infringement (or claimed violation 
or infringement) by exhibitor, exhibitor’s agents or employees of 
any patent, copyright, or trade secret rights or privileges.
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Indianapolis –  
Raising the Game
The expansion of the Indiana Convention Center makes it one of the 20 top  
largest convention centers in the U.S. Getting to Indianapolis is easy, with over  
150 flights per day into IND, and with more than 50% of the U.S. population 

within a day’s drive or less. Combine that with the fact that there are 7,100 
hotel rooms located within walking distance of the Indiana Convention 
Center and you have a perfect campus feel for maximum interaction with 
attendees; 4,700 of those hotel rooms are connected to the Indiana Convention 
Center by climate controlled walkways, so there is no tedious shuttling,  

like in many convention cities.

There’s so much to do in downtown Indianapolis while attending 
AIHce. Indianapolis comes alive after dark – especially in the 

blocks surrounding the Indiana Convention Center. Over 200 
restaurants and clubs, live music and shows, and a four-story 
shopping mall are all right there, in the heart of everything, 
when you’re ready to relax or have some fun. 

Don’t Miss Out. 
Reserve your  
space today! 

	 Meet New Customers

	 Reach More Prospects

	 Sell More Products

	 Get your best space


